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Faces for our

The watch industry ts, abooe all, a past cometmity of men anid wonen wohio work, day-in day-ou, af inagining
elaborating, producing. decorating, distrilniting and sellimg watches, Enropa Star, witich is celebrating its
80th anmiversary this vear, has decided fo render a symibolic homage to all these plavers in the walch
world, whether they are CEQs or simple artisans, creators or salespeople. There will be 80 faces among
fens of thousands to be discovened throughont the year '

Vianney Halter

Ronald Jackson — Prociden Francoise Bezzola
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Raymond Weil — Founder of Raymond Weil SA

When in 1976, at the age of 50, Raymond Weil announced his
intention to launch his own brand, under his own name, everyone said
hee weass " crazy,” Wasn't the Swiss waich industryin grave turmoll and
about 1o be drowned by the flood of Japanese watches?

But, as he himself says with a smile, *| didn't know anything about
making ladies’ underwear or any other product, for that matter. | only
knew watches. 5o, | didn’t listen to anybody. | just forged ahead.”
After 27 years of very good and very loyal service to a company called
Camy, Raymond Weil was dismissed by a descendent of the founding
family who wanied to apply “new methods” to the brand. In fact, al
1his new owner did was to definitively destroy the enterprise.

Alang with his cofleague, Simone Bédat, Raymond Weil showed sl
the naysayers that they were wrong. Debuting with an embryonic collection, he developed the brand at 2
speed that surprised everyone in the indusiry. His secret? *| love the product,” he exclaims, “"Watches
wonderful to design, produce, and sell.” A formidable salesman, Raymond Weil had a particular gift
knew how to form strong, friendly, convivial, and nearly family-like refationships with his retailers and
agents. In a short time, he succeeded in creating a world network, remaining constantly available, open,
and flexible to his customers,

In 1982, after passing his pilot's cense, he fekt it was time to “consolidate things®, just in case something
should happen 1o him. He therefore hired his son-in-law, Olivier Bemheim, who has continued the successul
development of the brand, as we know, Today, the family desting and proud independence are assured with
the entry onto the scene of Raymond’s grandchildren, Pierme and Elie. This makes Raymand, who is now in his
80s, very happy. He still goes to the office every day

He doesn’t 1ake part in daily operations, be says, so what does he do? He does what he has Shways done. °|
look after the customer. | call around the world, sobve little proflems, and maintain the flame of frisnds
And, sometimes, he goes to the after-sales service department, takes a random file and, as he has dane o
many decades, telephones to a surprised dient: "Helbo, this is Rarymaond Weil, himself. | am calling you persan
ally 1o let you know that your watch will soon be ready. . .* (PM)

Melissa Oster — Co-Owner Oster Jewelers

Melissa Oster, Co-Owner of Oster
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